Industry Canada: Consultation with Industry on Issue of
marketing of Canadian Diamonds

Please Reply to the following questions by Sept 23/00 or
for further details

Refer to Web Site:http://competition.ic.gc.ca

1) When should a diamond be deemed to "come into being" Why?

2) What do consumers and trade buyers perceive the terms "Canadian diamond'
and "Diamond of Canada" or equivalent Canadian typical symbols or words to
mean?

3) What are purchasers' expectations when they seek out a "Canadian
diamond"? Are they looking for a diamond that is i) mined in Canada; ii)
mined, cut and polished in Canada; or iii) cut and polished in Canada?

4) Is it industry practice to refer to the origin of a diamond, gem or other stone
as the place it is mined OR the place it is cut? Provide details.

REPLY TO: Johanne D'Auray at fax #: 819-953-4792
email: dauray.ichanne@ic.gc.ca

@JT rmS T AE MIIVED I M P uldena by CLLr) I CAVAD 2 /D A
ChALLEL Y (4w ADY AW «-‘(Coméd /N TP Géwg"o.\/v/; T S BhEY CoT
A Rougif D)Aeswn IS NoT EAILY PARKLTED /N THAT §rAXE /o) owr
/NDUS Y

@6‘7’ JHE LEAST, m1IeshD 4N A Pk COCATED ) Cé‘-v/hl‘]/‘ Tim o7

Sutk THE LapERTTAND D B DA mevn GATS [Feom Rongd TP fINISHED.

G)SAmE AS N @D
(D my FebeidG 1S Poomb Witk IT IS meED BT T oG LR E

1€ CoT fud To SimPLIEY THE S)iTus Iy, Borit mivEd ¢ CeT pJee D

DELINITE LY mAKE 1T JRury CHNADIAN. K M

D1y D G Arihe

catk A-TO N



